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ADVERTISER: Bev(anna Enterprises Inc. {the "Advertiser”) DATE: Aprll 18", 2019

AOODRESS: 1672 West 2nd Ave., Vancouver, BC Via) 1H4, Canada

TERM: The aarhier of {i} 13 Months from the date the campaign goes live on waww investingnews.com {the "Wehsite”), or [} 30
days after the date this Agresment {the “Term”}, subject to extenslon under “Lead Generation” below.

CAMPAIGN:  Investingnews.com Investor Marketing & Lead Generatlon Campaign

CHANMELS:  Cannabls Investing News (“Campaign Channels”]

Enhanced Advertiser Praflle

Dig Media Inc.”, doing business as Investing News Network™ (“INN"] will prepare a profile of the Advertiser which includes, among other
things, a professional write-up basad upon & CEO interview, maps, video, images, news feed, stock chart and interactive features
completely customized to the Advartlser's message and subject to the Advertiser's approval {the “Advertiser Profile”). The Advertiser
Prafile will be displayed on the Campaign Channels during the Term.

Lead Generation

The Campaign Channels and Adwertiser Profile will contain an information package request form, Through such forms INN will, upon
recuest, send an emall containing & hyperlink to a website URL specified by the Advertiser, The destination LRL from the hyperlink will
contain information that the Advertiser is providing 1o leads a5 the Information package. All leads jearch, a "Lead®) that have been provided
this Iink to the Advertiser's site will ba delivered to the Advertiser every Monday during the Term In & user-friendly csy format.

Featured Stock
The Advertiser's logo and company profile headiing will be rotated within the featured stock position in all Campaign Channels during the
Term; our featured stock company bullds sdditional exposure for our clients and directs traffic to the educational profiles.

News Marketing
During the Term, INN will syndicate the Advertiser's news with the Advertiser's logo on the homepage of all Campalgn Channels and
include news in the channel newslettars,

Sodal Media Markating
During the Term, NN will usa its social media channels including Twitter, Facabogk, and Unkedin te broadcast the Advertiser’s news and
media. Each of the Advertiser’s material news releases will be tweeted by the relevant twitter accounts,

Banner Crestion + Advertising on Investinghews.com

INN's deslgn team will create 2 custom animated banner ads that communicate Advertiser headlines with the Advertiser's loga and brand
imagery. These will be used for leaderboard and medlum rectangle advertisements that will be “Run of Site* within the Campaign Channels
during the Term.

Breaking Mews + Branding Freeze

Slgniflcant Advertiser news will be featured above all content on the front page of the Website as breaking news. The Campaign Channels
will feature the Advertiser's animated banner ads for one 24-howe perlod during the Term to be selected by the Advertiser (3 “Branding
Fraeze"}. INN's Client Development manager will coordinate with Advertiser on the timing of Branding Freezes.

Newsiatter Advertiaing
The Advertiser’s banner ads and text ads will be rotated and allocated a portlon of the inventory in Campaign Channel newsletters durlng
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the Term.

Sx Targeted News Spotlight
Ca-branded &-malls with Advertiser content will be sent to the INN subscriber database. INN's Client Development Manger will schedule
spotlights with Advertiser dyring the Term.

3% Browser Push Notification
During the Term, INN will use a browser push notification system to alert subscribers of the Advertiser's news and media. At the time of
this agreement 60,000 paople allow NN to send browser push notifications.

I iNMspired Contant

INM will authar, edit and distribute educational focused article that i brought to market by the Adwertiser (an "INNspired Article’”}. An
INNs pired Article will not be advertorial but designed to educate readers on why the Advertlser is in business. An INNspired Article will be
published in Campaign Channels and included in special reports, INN will collaborate with the Advertiser on the tople and the INNspired
Article will be betwaen 600 and 1,000 words. The INNspired Article page will only have Advertiser display ads around the content.

1x CED Interview
INN will interview the CEO, edit transcription, provide an accuracy check and publish interview on all Campaign Channels. The interview will
be published upon approval by the Advertizer and remain published during the remainder of the Term.

1x Sacial INNfluence Campalgn

INM wilt create 3 benchmark report in order o analyze social media channels used by competitors and the type of posts being engaged
with in order to understand what will work best with the Advertiser’s campaign [the "tNNfluence Campaign”}.

Using the INNfluence Campaign, INN will target followers of Advertiser’s competitors and peers and media outlets in order educate such
foollowers using sponsored posts and advertisements across Twitter, Facebook and Google Remarketing.

with targating in placa, INN will monitor which channels and filters are producing ROl then reallocate and increase budgets to drive
targeted clicks.
Twittar
Using an INNspired acticle, Adwvertiser Profile, ar cliemt press release, INM will create sponzored posts that link to the
aforementioned content on the Webs|te.
Facabook
Using an INNspired Artlcle, educational profile, 30 second video advertisement or client PR, INN will create sponsored posts that
link to the aforementioned contant on the Website,

Over the course of the INN Influence Campaign, INM will generate 7,000 clicks over all threa platforms.

Campaign Reviews
INM believes in transparency and will provide 2 campalgn review to the Advertiser within six months of the date of this Agreement.

GROS5 RATE! 565,000
This agreement is exclusive of any applicable tax, which will be added upon invoicing.

PAYMENT TERMS: 34,000 due May 16" 2019 and $34.0 2013

Investing News Netwark Terms
This agrazment shall be governed by the investing Mews Network Terms attached hereto.

MAME and TITLE: Marcello Leone - CEO

T ar
auTHORIZED sisnaTure, arcello Leone
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BILLING CONTACT: Jahn Camphel| - CFO

swonc evan: [

CLIENT MANAGER: Jonathan Holmes

FLEASE AUTHORIZE AND RETURNM ViA ERAIL OR FAX TO: [A04) B0B-5653
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investing Mews Hebwork Terms

Aocounts arg net of agency commilssion, unless otherwse stated,

All paymeents shall be made to INM at our executhve office = Dig Media inc.”, Suite L300 - 550 Beatly Strest, Vancouver, BC, WEB 213, Canada, as per
the Payment Terms above. A late paynsent charge of 1.5% per manth [18% per annem) compourded monthily wall be charged on all balarces that
are gt pakd according to the Payment Terms, I the Payment Terms include agreeing to accept payment by way of installments the Advertser
agens Lhat INKN will receve each payment on or before the due date for gach Instaliment. Ay fadurs 1o do 5o will resubt m the balance of all mones
outstandmg, as at that date, becoming due and payabie farthwith (NN may requiss pes -payment of all advertising charges where Advertser's
satisfactony cred:t cannat be confirmed

The Advertiser and iHN will work together to ansure that 1NN has suitable copy for the purposss of this Agreament. Suitable copy means that all
advertising copy is perther false por angleading, noe does ILeonkain sy matter that is libelous ar i any manner unawfy’; the Advertizer owns or has
pEPISEION b0 bse i this sdvertisemant bewt, artwork, Ingas, photographs, images and other copy or content subrmtbed harewith; and that the use
of tha samea in this advertisement does not infAnge or violaie any copynght, trademark, sight af privacy o publxity, or amy other propretany or
personal ar cortracts nghts, all whether statutory oF non-skatukgry.

Exchesive positions are not gussanbesd wnless specilically detailed on this advertisement order.
IKN in its so'e discretion resenves the nght te refuse copy f deams nacceptable.

This advertisament order constitubes a non-canceliab’e binding contrack with and firm oomrnitrisat b INK. This Agreement represents the entire
agreement between the partes with respect (o the subject matter contaimed in the Agreament and supersedes all prior and contemporanecus
weltten or oral agreements, representations and uidecsandings of the partees. This Agreement may not be altered, amended, nv difled, or
oitherweise changed inany way, except in writing duly exacuted by the partles or ther authorizad reprasentatives

Pawsng and Changng Campaigns.

al At the request of the Advertiser, INN will pause the campaign: Campalgns that are pauted far more than 30 days over the full term of the
carmpaign will [neur & 55000 chags,

k) i the Advertiser undergoes a change of business, as defined by the stock exchange the Advertser's securities am traded on, a 510,000
charge will be astomatically added bo the gross rate of the campalgn.

] If the Advertizer is purchased and the campaign i & be restarbed by the purchaser, a 510,000 charge will be automptically added to the
gross rake af the campaign,

d) Campagns can enly be changed or paused i the full velue of the campalgn has been paid

ef Charges added 10 campalgns due to & campaign being changed or pawsed are exclusive of any applicabile tax, are not elighble for agency

drscoumits and 3@ due upon redeipt,

Unused Inventory: Campalgn elements including Tasgeted Hews Spotlighes, Browser Fush Kotifications, Breaking Mews, Brandng Fraese, Wispired
Content, CEC Interylew, Soclal INNfleence Campaign and Infmgraghic are oonsidersd Imrentary [Mmaentory']. Ay iventory that i nek uged befora
the end of the Tenmn expires and is o longer available to the Advertiser. If the Advertiser gnters o 2 new contract wath NN at the end of the Term,
thiak rontrisct will have new Inventony and will not Include inventory that has expired,

iMspired Content; At the and of the Term, NMspived Cantant creaved as part of this Agreament will ng longer Include sponsoeship of the Advertisar
and miay be mcluded in the sponsorship of a new advertiser.

IMN’s iability to Advetises for to Advartiser’s Agent) on account of evrers in, or omisshons of, the advertlsing materla’ desoribed i this Agreerment
shadh In v wvent metesd the amount of publisher’s regular charges fior Insertion of the adventisement and expresshy mechedes all consequential
damages.

The parties agree bo attempt to resolve all disputes arislng ouk of or In connection with this agreement, orin respect of any legal relationship
associated with it or from it by mediated negotiation with the asssiance of a neubzl person appainted by the British Columbia |nternationgl
Commertlal Ariltrathon Centre sdrmenesteced vnder its Commarial M ediation Rules i the dispute cannot be settled within 30 davs afer the
rrediator has been appaeinted, or such other pariod agreed to In writing by the parties, the dispute shall be vaferred to and finally resohed by
arbitration administersd by the Snitish Columbla Internaionsl Commesrcial Arbitration Centre, pursusnt to its Rules. The place of arbltration shali be
Vancouver, Britlsh Columbila.

Where altematine Faymant Terms are expresshy stated each payment musk e made an or before the agreed date and each payment must be met
upan firsk presentation. Fallure to comply will reswlt i all ovtstanding amounts at the given date beroming immediziely dug and payatis with the
MM retaining the right to cancel the media order and retain any payments paid by the Advertser.

Confidentiality: The partles will keep confldentlal alt terms and conditions of this agreement together with any information furnished o made
avaliphle to them porsuant to this agreement unleds the prioy wrikten consent of bath parties 1o dischose such nfommatson 15 obtaimed. IF discdlosure
of ary barm or terms of this agreement 15 required, the party making the disclosure will ebtain appraval, in advance of that dsclosure, from the

other party.

Cwanership: The Advertiser beraby acknowdhed ges thal INM retains a'l right, title and interest and to any content created by INN, or to wivich [N
contributas, pursuant to this Agreement, including all inteMectual property dghts contained thereln.
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15) Llanitaron of Liablity.

1] It noy mwant will INN or any representative be lishle ko Advertiser o any other panty for any speciad, dicect, indirect, incidental, exenplary,
consequential or punitive damages arlsing from or related to the sendces (or the professional services, if applicable), or 1o this Agreement,
Includirg, but not limited to, damages from, SEC cormpliance issues orioss of market capitabization, even ifINK oF #E representative has
been advised in advance of the possibality of such loss or damages.

b Furthier, in no event will INN ar ary representative’s total cumiathee Takility Lo Adve fiser or say other party for claims, losses, or damages
of any kind, whether based on conbeact, todr, megligencs, indamnity o otherwise, arising out of or refated In any way to this agresment,
the servlces, of the professional sendres, exceed the actual fees Advertiser pald g 1NN for the sapvices during the bwelve [12) manth
period #nding on the dabe of the mause of action ghing rise 1o e clalm, lgss, or denage,

ch Mo claim may ke asserted by Advertiser againgt NN mare than twihve {12] months after the date of the cuse of acton underly Ing such
claim. in thee gvent of anmy Fallure, o INN'S non-privision, of the Sendoes (or the Frofessional Sendces a5 the case may bal, Advertiser's sale
and exclusie remedy shall be for IMN b use commercially reasonable efforts 10 repalr of provide the Services {or the Profes sional Services
s the case may be].

16) Indemnlfication: Advertiser agreas to indannify, defand and hold harmless INN, the Representatives, and s and their respective affiliates,
subsidiaries, officers, directors, stockholders, employees, oonsuftants, represenfatives, agents, sucoessoss and 3ssigns from and against any and all
claims, lasses, liabilities, sums of money, damages, expenses, osts (Incduding. but not havited ko, rexsonable attarneys” fees) andfor acklons arsing

from:

] Advertiser's 3ls Or Grmssions;

by Advertiser's violation of any applicable law, incloding, without lmitation, the naited Statas CAN SPAM Act and Canada's Fightimg Internet
and Wireless Spam act, or the Pollcles,

] Advertiser's breach of any tesrm ar condition set forth in this Agreement (Including Inthe Pollcles);

& Adwertiser’s breach of any of its representations or warranthes set forth hereln, andfor

e Advertiser's infringemant or misappropriatian of any intelisctual property rights or other fights of any parson or entity.

L% Compliance rules far sending email

it Atdvertiser must fellow the rules of the Bl C-28: Canadas Anti-5pam Legisiation, Faderal CAN-SPAM Act, the
Eurgpean Lnlon's General Data Probection Regulation {and equivalant anti-5Pai leglshation In gl applicable
coustries). Adverniser will ensure all @mal massages sent o those contacts that requeest an "l nfgrmatlon
Package” om an Advertiser via 3 Campaign Channel will comply with the following:

i} All emails will contaln an *uasubsor be™ link or othes mechanim that allows subscribers b remeve themsebes from
future commiunkcakions,

it} Al srails will containnon internet contact information of the sender of the entity on whiose bahalf the amail was
sent, such as that entity's address or phone numnber.

iw)  All amails will shate the reason the reciplent is recaiving the messags.

vl Al emails will be compliant with amy disclosure requirements that apply to e sender (g.g., 3ome counties” [aws
require that business letters, Inchuding emalls, contain further identification detsils 35 to the form of the organization,
the place of ncorporation, the names of sxerutives etc.}

L] These 4 guldelines will help enguce thal the Advartiser and |NN are in compliance with all electronk comnsinication leglslation, 1f 1NN
racemes complaints of spam from provided (ists of contacts, INM reserves e ght to caned your sccount without notice.

18) Inside information And Securides Trading
a) In the course of busness activities, INN or INN employess may become aware Of nonpublic Information regarding the business, operations

or secuyities of the Adwvertiser. [t is the pollcy of the Advertiser to prohibit the unauthorized disclozure of any nospublic Infgrmation and
the misuse of marerial nonpublic mloemation in securities trading. [ & not possible to deflne all categorles of materal information.
Hweysr, information should be regarded as material if there 15 2 reasonable [kelibood that it would be considered important ko an
irvestor in making an westment dedslen reganding the purchase or sale of the Advertiser's seourities. Monpublic information s
information that has not been previoushy disclosed fo the ganeral public 3ad is otherwise not available to the general public. Whils i may
be difficuit bo debermine whether paricular Infoemation 18 makerial, there are various cabegories of Infermathon that are particulady
sensitive and, a5 a general rube, should abways be considered materlal. in additlon, makersal information may be positive or negative.
Exarmples of such mformation may indude:

. Project exploration resulls, whether positive of negalive
. Jolnt ventures with third parties

" Mews of 3 pending or propesed merger ar aogulseion

L3 Finamdclal residis

- Major contract awards, cancellations o wiite -offs

- Explovation or development milestones

. Hews of the disposibion of matanial assers

. Impending bankmptoy or flnanciad Ngudity problems

- Gain of boss of 3 substantisl property

. Stock splits

. Hew equity or debt offerings

. Slgnificant NEigatkon expasire due to actusl or theeatened litigation
L] Changes in Senior management
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. Projectlons of future eamings or lussas
. Dividend issuarce deckions

b} Tradimg on Matarial Monpublic fnformation: With carin Imired esceptions, INN, emgloyees of INM or of any of its subsidlarles and
members of the immediate family or househeld of any such parson, shall not engage in any transaction Invplving 2 purchase ar sale of the
Advertiers securitieg, including any offerto purchasa or offer to sell, durlng any perlod cormmencing with tha data that he or she
possesses matarial nonpublic informatisn conceming the Advertiser, and ending at the close of busingss on tha date of public disclosure of
that information jusually by Press Releasel, o at such tlae as such wonpublic information is no longer materal. Where a2 press releass is
Issped Imnrediately after market, no such trading shall be undertaken uniil after 11 a.m. {vancouer tirme], of the Todlowing day onwhich
the Achvertiser’s shares brade.

) Tipping: INN, employees of INN or of any of Its subsidaries and no mambers of the immediate family or household of 3y sUch person,
shall disclgse {"thg™) material noapulic miarmation bo any ather person {including family members) whare such miormation may be wmed
by such person to hs ar hes prolfit by trading in the securities of companies b which such Information relates, nor shall such person or
ralated person make recommendations or express epinkons on the basis of materlal nenpublic infermation as to treding in the Advertizes's
seCuritles.

dj Apphicability of Insider Trading Regulations bo Securitios of Other Companbes: The Inslder teading guldelines described herein also apply to
matgnial nonpublic information velating bo obher companies, inciuding the Adwertiser's (pnt veniure partners (“busines partnens”], when
Uhat infartmiation is obtained in the course of services performed gn behall for the Advertiser, All employees and consultants of INH wil|
treak matenial nenpubll Informanon geout the Advertiser's busingss partners with the same care as |s required with respect to lalormation
relaning directly to the Advertiser,
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