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FANDOM SPORTS Celebrates “Superfandom”
during World Cup

--#WearYourColors Campaign Brings Body Art to a Whole New Level -
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Vancouver, Canada - July 17, 2018, FANDOM SPORTS Media Corp. (CSE: FDM) (OTC:
FDMSF) (FRANKFURT: TQ42) (“FANDOM SPORTS” or the “Company”) — FANDOM
SPORTS, the new sports app that aggregates, curates, and produces fan-focused content,
concluded its four-week interactive campaign this week. The #WearYourColors campaign
celebrated and rewarded fans who showcased their passion for
soccer with expressive tattoos, body paint or colorful comments.
The campaign, which coincided with the largest sporting event in
the World, The FIFA World Cup, watched by nearly half of the
world’s population, apprx. 3.4 billion people, helped spark a
sizeable uptick across Fandom Sports’ social channels in terms of
downloads, likes and engagement. Since inception of the
campaign, the social element achieved more than 600,000
impressions, and Fandom’s Instagram account saw a 410%
increase in followers.

On behalf of Fandom Sports, Brazilian “Superfan” Mauricio traveled to Saint Petersburg
and was on site throughout the World Cup activities to showcase his incredible
Flamengo soccer team tattoo on the front and back of his torso. His unrivaled devotion



to his club helped spawn the concept of the #WearYourColors campaign. While in Saint
Petersburg, Mauricio watched his beloved Brazil take on Costa Rica in a thrilling 2-0
victory. During his time in Russia, Mauricio gained international notoriety after taking
hundreds of photos with fans from around the world and being interviewed by news
outlets from Finland, France, Denmark, Egypt, and Mexico.

To engage in the #WearYourColors campaign, passionate fans were able to submit
photos of themselves showcasing their team-inspired tattoo or body art or comment on
existing World Cup content, with a chance to win unique prizes and tickets to soccer
events throughout the year.

Fandom Sports plans to continue being at the forefront of fan-centered content,
innovation, and real-life experiences, and will be continuing the trend of creating once-
in-a-lifetime fan experiences for years to come, globally, across all live sports.

Commercially launched in October 2017, FANDOM SPORTS taps into the primal,
unfiltered passion of sports fans by providing an interactive social media platform
delivered through a mobile app. The FANDOM SPORTS App, which is free and currently
available to all Android users on the Google Play store, engages sports enthusiasts with
real-time, interactive content that offers bragging rights and real-life rewards. Sports
addicts on Androids appreciate the app that allows fans to pick a fight or create their
own, and rule over others as they trash talk their way to victory.

Follow FANDOM SPORTS at instagram.com/fandomsportsapp or @FandomSportsApp

on Twitter.

About FANDOM SPORTS:
“Pick A Fight. Talk Trash. Get Rewarded.”

FANDOM SPORTS Media is an entertainment company that aggregates, curates and
produces unique fan-focused content. The FANDOM SPORTS App is the Company’s core
product, which is the ultimate destination for unfiltered raw sports talk. The app allows
passionate sports fans to unleash their primal sports passions, pick fights and earn
rewards.

Download the app and bring your crew. Talking trash is better with friends. The more
you invite, the more in-app virtual currency FANCOINS you can earn.



For additional Information about the campaign, please contact:
Jon Schneider: jons@leverageagency.com
FANDOM SPORTS: info@fandomsports.net

DISCLAIMER:

The CSE has not reviewed and does not accept responsibility for the adequacy and accuracy of this information. This
news release may contain forward-looking statements. These forward-looking statements do not guarantee future
events or performance and should not be relied upon. Actual outcomes may differ materially due to any number of
factors and uncertainties, many of which are beyond the Company’s control. Some of these risks and uncertainties
may be described in the Company’s corporate filings (posted at www.sedar.com). The Company has no intention or
obligation to update or revise any forward-looking statements due to new information or events. This press release
contains forward-looking statements about FANDOM SPORTS. Forward-looking statements may be identified by the
use of words like “believe,” “expect,” “anticipate,” “estimate,” “plan,” “consider,” “project,” and similar references to
the future. Forward-looking statements reflect FANDOM SPORTS’ good-faith evaluation of information available at
the time the forward-looking statements were made. These forward-looking statements are subject to a number of
risks and uncertainties, and our actual results may differ materially from those projected. Please refer to FANDOM
SPORTS’ annual and quarterly reports filed on SEDAR for a full discussion of those risks and uncertainties we view as
most important. Forward-looking statements are not, and should not be relied upon as, a guarantee of future
performance or results, nor will they necessarily prove to be accurate indications of the times at or by which any such
performance or results will be achieved. As a result, actual outcomes and results may differ materially from those
expressed in forward-looking statements. We undertake no obligation to update or revise forward-looking
statements.
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