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This Management Discussion and Analysis (“MD&A”) of Mezzi Holdings Inc., formerly CCT Capital Ltd., (the 

“Company”) provides analysis of the Company’s financial results for the nine months ended January 31, 2016 and 

should be read in conjunction with the accompanying unaudited condensed consolidated interim financial statements 

for the period ended January 31, 2016 and audited annual financial statements and notes thereto for the year ended 

April 30, 2015 which are available on SEDAR at www.sedar.com. This MD&A is current as at December 30, 2015. 

 

The unaudited condensed consolidated interim financial statements for the nine months ended January 31, 2016have 

been prepared in accordance with International Financial Reporting Standards (“IFRS”) applicable to the preparation 

of financial statements. All amounts are expressed in Canadian dollars, unless otherwise stated. 

 

FORWARD-LOOKING INFORMATION 

 

This discussion contains “forward-looking statements” that involve risks and uncertainties. Such information, 

although considered to be reasonable by the Company’s management at the time of preparation, may prove to be 

inaccurate and actual results may differ materially from those anticipated in the statements made. 

 

This MD&A may contain forward-looking statements that reflect the Company’s current expectations and 

projections about its future results. When used in this MD&A, words such as “estimate”, “intend”, “expect”, 

“anticipate” and similar expressions are intended to identify forward-looking statements, which, by their very nature, 

are not guarantees of the Company’s future operational or financial performance, and are subject to risks and 

uncertainties and other factors that could cause the Company’s actual results, performance, prospects or 

opportunities to differ materially from those expressed in, or implied by, these forward-looking statements.   

 

Readers are cautioned not to place undue reliance on these forward-looking statements, which speak only as of the 

date of this MD&A or as of the date otherwise specifically indicated herein.  

 

Due to risks and uncertainties, including the risks and uncertainties identified above and elsewhere in this MD&A, 

actual events may differ materially from current expectations.  The Company disclaims any intention or obligation 

to update or revise any forward-looking statements, whether as a result of new information, future events or 

otherwise. 

 

CORPORATE UPDATE 

 

Subsequent to the end of the 3
rd

 quarter, on February 19
th

, 2016, the Company closed its announced private 

placement financing.  Pursuant to the Offering, the Company issued 5,029,000 units at price of $0.075 per unit for 

gross proceeds totaling $396,750.  Each unit consists of one common share of the Company, and one share purchase 

warrant entitling the holder to acquire an additional share at a price of $0.08 per share for a period of twenty-four 

months.   

 

On October 1, 2015, the Company completed the acquisition of Capital Eyewear, which is a boutique eyewear brand 

with its design and in-house manufacturing based in San Francisco.  Under the terms of the acquisition, the 

Company paid US $125,000.  A contingent consideration of US $125,000 in cash will be payable by the Company if 

certain milestones are met.   

 

On September 21, 2015, the Company closed its previously announced private placement financing.  Pursuant to the 

Offering, the Company issued 5,135,000 units at price of $0.15 per unit for gross proceeds totaling $770,250.  Each 

unit consists of one common share of the Company, and one half of one share purchase warrant entitling the holder 

to acquire an additional share at a price of $0.25 per share for a period of twenty-four months.   

 

On September 21, 2015, the Company granted 2,080,000 options of the Company, exercisable at $0.20 per share 

with a life of 5 years, to the current management and consultants of the Company.  

  

http://www.sedar.com/
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NATURE OF BUSINESS 

 

The Company is a publicly listed company incorporated on April 16, 2006 under the Business Corporations Act 

(British Columbia). The Company is a brand management company that is engaged in the sale and distribution of 

various consumer products and fashion accessories including MEZZI Smart Luxury, MLine Cases and Capital 

Eyewear. MEZZI Smart Luxury is a brand of luxury handbags that integrates wearable technologies. MLine Cases 

designs and distributes a line of recreational and speciality cases through an authorized dealer network of more than 

600 wholesale vendors located across North America. Capital Eyewear is a classics-driven, boutique eyewear brand 

whose sole mission is to design and manufacture the best pair of eyewear you’ll ever own.  

 

On October 24, 2014, the Company completed the acquisition (the “Acquisition”) of the privately held Mezzi 

Canada Inc. ("Privco"), pursuant to a three-party amalgamation under the Canada Business Corporations Act in 

which Privco amalgamated with a wholly-owned subsidiary of the Company.  On closing of the Acquisition, the 

amalgamated entity became a wholly owned subsidiary of the Company. The Company trades on the TSX Venture 

Exchange under the symbol “MZI.” 

 

The Company is in the business of producing, developing and marketing several different brands and categories of 

consumer products through a scalable omni-channel sales platform. The Company designs and produces a line of 

luxury leather goods, marketed under the brand name "MEZZI".  MEZZI is a line of Smart Luxury accessories that 

integrates fashion and technology into women’s handbags and other leather fashion accessories. Each piece, 

including handbags, totes, clutches and essential leather goods, integrates: in-bag charging, in-bag light, audible and 

light notification alerts, wireless Bluetooth speaker for music streaming and crowd-sourced GPS technology in a 

seamless and functional manner while maintaining their fashion first style. Additional software and hardware 

technology functions are being tested for inclusion into subsequent products, allowing greater convenience, security 

and functionality for users. Wearable technology is being adopted at a breakneck pace and the handbag allows for 

numerous functional integrations. 

 

To address the production requirements, the Company has established additional manufacturing relationships and 

completed sampling and test production runs with several new factories. The Company believes it has solved the 

production issues experienced in 2015. Initial production from its new manufacturers arrived in February 2016 and 

was superior in quality of craftsmanship while also seeing a substantial reduction in cost of goods. 

 

This quarter was the best experienced by the Company since going public in October of 2014 and overcoming 

certain production challenges experienced in Q1 and Q2, 2015. Q3 saw sales of more than $205,000 vs. $80,000 in 

Q2 representing a 154% quarter-over-quarter revenue growth. Part of this was attributable to a new pricing strategy 

that was implemented in November for the MEZZI brand.  

 

MEZZI has spent a considerable amount of time and effort on establishing the brand through social media, online 

advertising, brand ambassadors, fashion bloggers, press mentions, interviews, etc. and began in summer 2015 to 

expand beyond online store sales and to develop a more complete omni-channel strategy with several new retailers 

in Canada and the US carrying the MEZZI line. MEZZI has added several new retail stockists and is presently 

carried by 35 retailers in North America. The Company is continuing to focus on the growth of its wholesale 

business due to strong demand and high sell-through rates with current retailers. 8 new stockists were established in 

March 2016.  

 

Based upon continued demand, earlier this year, MEZZI re-established the prior business of producing and 

distributing laptop and specialty cases through a wholly-owned division called MLine Cases. To date, MLine Cases 

has established a network of more than 700 authorized dealers and vendors in the US that retails MLine products. 

 

In October, MEZZI completed the acquisition of Capital Eyewear, a boutique eyewear brand based in San 

Francisco, California. This brand was originally launched in 2009 and has focused on the design and production of 

wood and Italian acetate eyewear. Upon MEZZI’s acquisition, it has been in the process of refreshing and re-

launching the brand. Included in this re-launch are additional product styles, a completely new and immersive e-

commerce experience and a much more aggressive wholesale strategy. The new website was launched in March 

2016 and the new sales process begins in April 2016. 
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MEZZI’s three business units are participants in the more than USD $240 billion annual personal luxury goods 

market. With significant investment into marketing and product development, the business has now begun to move 

into commercial operations and anticipates continued strong quarter over quarter organic growth.  

 

After a full year of business operations behind the Company during which it transitioned from prototyping and brand 

launch to commercial sales, it has been able to recruit a strong staff of professionals and build a scalable distribution 

model that can be applied to other accessory brands. The Company continues to seek growth through the acquisition 

and development of other brands as MEZZI has positioned itself as a brand management entity whose accessory 

brands appeal to the largest demographic of consumers, millennials aged 18 to 35 and distributes through a range of 

sales channels with an emphasis on the growing e-commerce market. 

 

Additional information regarding MEZZI Holdings ongoing business operations is available at the Company's 

investor focused website at: www.mezzibrandgroup.com 

 

GENERAL 

 

On June 20, 2014, the Company signed a definitive amalgamation agreement (“Agreement”) with Privco. Pursuant 

to the Acquisition, Privco amalgamated with 8918627 Canada Inc., a wholly owned subsidiary of the Company, 

such that the amalgamated entity is a wholly owned subsidiary of the Company. In consideration for the Acquisition, 

the Company issued an aggregate of 6,000,000 common shares, valued at $1,200,000, to the shareholder of Privco. 

The transaction was completed on October 24, 2014 and was treated as an asset acquisition.  
 

The Acquisition constitutes a change of business for the Company, under the policies of the TSX Venture Exchange. 

As a result, readers are cautioned that historical financial information is not directly comparable to the current period 

expenditures.  
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RESULTS FROM OPERATIONS 

 

Selected Annual Information 

 

 Year Ended 

April 30, 2015 

 

Year ended 

April 30, 2014 

Year ended 

April 30, 2013 

Total revenues $ 21,799 $ -    $ -    

Net loss and comprehensive loss 2,836,045 174,778 68,049 

Basic and diluted net loss per share $     0.09  0.06 0.03 

    

    

As at: Year Ended 

April 30, 2015 

 

Year ended 

April 30, 2014 

Year ended 

April 30, 2013 

Total assets $ 2,672,950 $ 602,725 $ 21,760 

Total non current liabilities -     -     -    

 

SEGMENTED INFORMATION 

 

The Company has three operating segments, the sale and distribution of luxury leather goods,premium luggage and 

cases and hand-made eyewear, with its non-current assets and operations located in North America.  The luxury 

leather goods segment falls under Mezzi, while premium luggage and cases falls under MLine.  The latest operating 

segment of hand-made eyewear falls under Capital Eyewear. 

 

 

  Mezzi MLine Capital Eyewear   

Total   Luxury leather goods Luggage and cases Eyewear 

   

 

 Sales $                            118,526 $                    154,930 $                   27,614 $           301,070 

   

 

 Cost of sales $                            115,042 $                    116,688                      13,818 $           245,548 

   

 

 Gross profit $                                3,484 $                      38,242 $                   13,796 $             55,522 
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Summary of Quarterly Results 

 

Selected financial information for the eight most recently completed quarters is as follows: 

 

  
 

Revenue 
 

 
 

Interest 
Income 

 

 
 

Earnings/ 
(Loss) 

 
Basic and 

Diluted 
Loss/Share 

January 31, 2016 $        205,154 $                 31 $       (474,173) $             (0.01) 
October 31, 2015 $          80,681 $               125 $       (701,995) $             (0.02) 
July 31, 2015 $ 15,235 $ 988  $ (554,614) $ (0.01) 
April 30, 2015 $ 9,022 $ 2,999 $ (478,443) $ (0.02) 
January 31, 2015 $ 12,777 $ 748 $ (534,199) $ (0.01) 
October 31, 2014 $ -    $ -    $ (813,494) $ (0.03) 
July 31, 2014 $ -    $ -    $ (936,121) $ (0.04) 
April 30, 2014 $ -    $ -    $ (123,496) $ (0.04) 

 

No cash dividends have been declared or paid since the date of incorporation and the Company has no present 

intention of paying dividends on its common shares. The Company anticipates that all available funds will be 

invested to finance the growth of its business. 

 

As the Company has undergone a change of business, readers are cautioned that historical financial information is 

not directly comparable to the current period expenditures.  

 

Three months ended January 31, 2016 compared with three months ended January 31, 2015 
 
During the three months ended January 31, 2016, the Company’s net losses were $474,173 compared to $606,987 
for the three months ended January 31, 2015.   
 
Management fees during the three months ended January 31, 2016 were $30,000 compared to $94,500 for the three 
months ended January 31, 2015. The decrease in management fees was primarily due to fees and bonus paid to prior 
management in prior period and new management fees in place for the current period.  
 
Marketing fees for the three months ended January 31, 2016 were $129,949 compared to $212,254 for the three 
months ended January 31, 2015. The decrease is primarily the result of amounts paid to celebrity brand 
ambassadors, telemarketers, and online advertising and marketing efforts as the Company continued to grow Mezzi 
and Mline brand presence in the market in the prior period. 
 
Salaries for the three months ended January 31, 2016 were $64,438 compared to $nil for the three months ended 
January 31, 2015.  The increase is due to hiring of full-time staff for the Mezzi business.   
 
Share-based payments for the three months ended January 31, 2016 were $40,000 compared to $nil for the three 
months period ended January 31, 2015.  The increase is due to exercise of options by CEO as bonus for the period. 
 
 
Nine months ended January 31, 2016 compared with nine months ended January 31, 2015 

 
During the nine month period ended January 31, 2016, the Company’s net losses were $1,813,420 compared to 
$2,314,664 for the nine month period ended January 31, 2015.  The decrease in net losses for the nine month period 
ended January 31, 2016 was primarily due to lower management fees, lower professional fees and lower share-based 
payment in the current period. 

 
Revenues during the nine month period ended January 31, 2016 were $301,070 compared to $12,777 for the nine 
month period ended January 31, 2015. The increase in revenue is reflective of the fact that the Company began sale 
of its products during the nine month period ended January 31, 2016.  
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Consulting fees during the nine month period ended January 31, 2016 were $225,371 compared to $62,557 for the 
nine month period ended January 31, 2015. During the nine months ended January 31, 2016, in order to expand its 
new business, the Company paid new consultants for business development, corporate consulting and information 
technology.  
 
Management fees during the nine month period ended January 31, 2016 were $90,000 compared to $704,250 for the 
nine month period ended January 31, 2015. Current management has significantly reduced its management 
compensation as compared to prior management.  

 
Share-based payments for the nine months ended January 31, 2016 were $246,136 compared to $537,776 for the 
nine months ended January 31, 2015. This decrease is primarily the result of options granted and vested during the 
period and a corresponding recognition of the related expense. During the nine months ended January 31, 2016, the 
Company granted 2,080,000 five-year options with an exercise price of $0.20 to the Company’s officers, directors 
and consultants. All options granted vested immediately on the date of grant.  

 
Marketing fees for the nine months ended January 31, 2016 were $466,867 compared to $511,755 for the nine 
months ended January 31, 2015. This decrease is primarily the result of amounts paid to celebrity brand 
ambassadors and marketing professionals as the Company continues to develop and market its brand.  
 
Product development costs for the nine months ended January 31, 2016 were $14,959 compared to $117,200 for the 
nine months ended January 31, 2015. This decrease is primarily the result of products being fully developed and 
lower prototyping costs. 
 

LIQUIDITY AND CAPITAL RESOURCES 

 
LIQUIDITY  

 
The Company has started to generate revenues from operations. 
 
To date, the Company’s primary source of funding has been the issuance of equity securities for cash. The 
Company’s access to financing is always uncertain. There can be no assurance of continued access to significant 
equity financing, or that such access will be timely and in the amounts necessary to fund the Company’s activities. 
There are many conditions beyond the Company’s control which have a direct bearing on the level of investor 
interest in the purchase of Company securities. 
 
As at January 31, 2016, the Company had working capital of $262,214, as compared to $1,129,008 at April 30, 
2015. 
 
During the nine months ended January 31, 2016, the Company experienced cash outflows of $1,501,497 from 
operating activities as compared to $2,160,762 in the comparative period. The decrease was primarily due to lower 
management fees paid out to current management for the period ended January 31, 2016. 
 
During the nine months ended January 31, 2016, the Company experienced cash outflows of $244,900 from 
investing activities as compared to $67,049 in the comparative period. The current quarter cash outflow was for the 
acquisition of Capital Eyewear.  
 
During the nine months ended January 31, 2016, the Company experienced cash inflows from financing activities of 
$770,990 as compared to $3,102,896 in the comparative period. The cash inflow was from gross proceeds of 
$770,250 from private placements, net against $49,260 in share issuance costs and $50,000 advance received from a 
related party. 

 

CAPITAL RESOURCES 
 

The Company has contingent consideration of $62,648, cash of $118,373 and 43,703,653 common shares issued and 
outstanding as at January 31, 2016. 
 
The Company has entered into a sublease agreement for premises expiring on September 29, 2018.  Lease 
commitments are $6,124 per month.  
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In light of the continued uncertainty regarding the global economy, the Company is making an effort to preserve 
cash used in operations for the compensation of consultants and management, while still developing the overall 
business of the Company and enhancing shareholder value. The ability to raise additional finance may be impaired, 
or such financing may not be available on favourable terms, due to conditions beyond the control of the Company, 
such as uncertainty in the capital markets or depressed commodity prices. 
  
The Company has no lines of credit or other sources of financing, which have been arranged, but as yet unused. The 
Company’s continuance as a going concern is dependent upon its ability to obtain adequate financing and to realize 
future profitable levels of operation or proceeds from the disposition of its business interests. As at January 31, 
2016, the Company has minimal operating cash flows and has not yet achieved profitable operations, has 
accumulated losses since its inception and expects to incur further losses in the development of its business, and has 
no assurances that sufficient funding, including adequate financing, will be available, all of which casts significant 
doubt as to the validity of this assumption. 
 
Accordingly, these financial statements do not reflect the adjustments to the carrying values of assets and liabilities, 
or the impact on the statement of operations and balance sheet classifications that would be necessary were the 
going concern assumption not appropriate. Such adjustments could be material. 
 

 

OUTSTANDING SHARE DATA AS March 31, 2016 AND THE DATE OF THIS MD&A 

Authorized share capital: Unlimited number of common shares without par value. 

 

Issued share capital as at March 31, 2016: 48,993,653 common shares issued and outstanding 

 

As at the date of this MD&A, the Company had 48,993,653 common shares issued and outstanding, 3,089,900 

warrants and 2,825,000 options outstanding. 

 

Fully diluted shares: 50,418,553 

 

RELATED PARTY TRANSACTIONS 

Transactions with related parties and key management personnel are as follows: 
  

 
 

 
 
 

Nature of 
transactions 

 
Nine months 

Ended  
October31,  

2015 

 
Nine months 

Ended  
October31, 

2014 

    
Key management personnel - Current:    
A company controlled by the CEO  Management $ 72,000 $ 120,000 
A company controlled by the CFO Management  18,000  -    
A firm of which the CFO is a partner Professional  56,600  -    
Directors and Officers of the Company Share-based payments  246,136  413,260 
Key management personnel - Former:    533,260 
A company controlled by the former CEO Management $ -     362,500 
A company controlled by the former CFO  Management/Rent  -     54,449 
A former director and a company controlled by a former director 
of the Company  

 
Consulting                     - 

 
 -    

A company controlled by the former President  Product development/salary                     -   77,000 
                      -    493,949 
    
Total  $ 392,736 $ 1,027,209 

 
During the period ended January 31, 2016, the Company received an advance of $50,000 (2015 - $nil) from a 
corporation with common directors. 
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The amounts due to other related parties and key management personnel included in accounts payable and accrued 

liabilities are as follows: 
 

  
October 31, 

2015 

 
April 30,  

2015 

   
Due to a firm of which the CFO is a partner $ 15,000 $ 55,000 
    

 
 

RISKS FACTORS 

 

The Company is subject to certain risks and uncertainties that are common in the retail industry and the market 

environment generally. These risks and uncertainties may impact the Company’s ability to successfully execute its 

key strategies and may affect future events, performance or results. Certain of these risks and uncertainties are 

described in this MD&A. However, the risks and uncertainties set out in this MD&A are not exhaustive. New risk 

factors may emerge from time to time and it is not possible for management to predict all such risk factors, nor can it 

assess the impact of all such risk factors on the Company’s business performance, condition, operations or strategies 

and plans. 
 
Ongoing Need for Financing  
 
It is intended that the Company will continue to make investments to support business growth and may require 
additional funds to respond to business challenges, including the need to develop new services or enhance existing 
services, enhance operating infrastructure and acquire complementary businesses and technologies. Accordingly, the 
Company may need to engage in equity or debt financings to secure additional funds. If additional funds are raised 
through further issuances of equity or convertible debt securities, existing shareholders could suffer significant 
dilution, and any new equity securities issued could have rights, preferences and privileges superior to those of 
holders of the Company’s shares. Any debt financing secured in the future could involve restrictive covenants 
relating to capital raising activities and other financial and operational matters, which may make it more difficult for 
the Company to obtain additional capital and to pursue business opportunities, including potential acquisitions. In 
addition, additional financing may not be available on favourable terms, if at all. If the Company is unable to obtain 
adequate financing or financing on terms satisfactory to them, when they require it, their ability to continue to 
support business growth and to respond to business challenges could be significantly limited. 
 
The Company has a history of net losses, may incur net losses in the future and may not achieve or maintain 
profitability. 
 
The Company may not be able to achieve or maintain profitability and may continue to incur losses in the future. In 
addition, it is expected that the Company will continue to increase operating expenses as it implements initiatives to 
continue to grow its business. If the Company’s revenues do not increase to offset these expected increases in costs 
and operating expenses, the Company will not be profitable. 
 
If the Company is unable to attract new customers or to sell additional products to its existing customers, the 
Company’s revenue growth will be adversely affected. 
 
To increase the Company’s revenues, it must regularly add new customers, sell additional products and / or services 
to existing customers and encourage existing customers to increase their minimum commitment levels. If the 
Company’s existing and prospective customers do not perceive the Company’s products to be of sufficiently high 
value and quality, the Company may not be able to attract new customers or increase sales to existing customers and 
its operating results will be adversely affected. 
 
The Company’s results of operations may fluctuate in the future. As a result, the Company may fail to meet 
or exceed the expectations of securities analysts or investors, which could cause the Company’s stock price to 
decline. 
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The Company’s results of operations may fluctuate as a result of a variety of factors, many of which are outside of 
its control. If the Company’s results of operations fall below the expectations of securities analysts or investors, the 
price of the Company Shares could decline substantially. Fluctuations in results of operations may be due to a 
number of factors, including, but not limited to, those listed below: 

 the Company’s ability to increase sales to existing customers and attract new customers; 

 the addition or loss of large customers; 

 the amount and timing of operating costs and capital expenditures related to the maintenance and expansion 
 of the Company’s business, operations and infrastructure; 

 the timing and success of new product introductions by the Company or its competitors; 

 changes in the Company’s pricing policies or those of competitors; 

 limitations of the capacity of the Company’s systems; 

 the timing of costs related to the development or acquisition of products or businesses 

 general economic, industry and market conditions; and 

 geopolitical events such as war, threat of war or terrorist actions. 
 
The revenues and results of operations of the Company may vary significantly in the future and that period-to-period 
comparisons of the Company’s operating results may not be meaningful. 
 
Competition 
The Company will compete in a rapidly evolving and highly competitive market. Some of the Company’s potential 
competitors have longer operating histories, greater name recognition, access to larger customer bases and 
substantially greater resources, including sales and marketing, financial and other resources. As a result, these 
competitors may be able to: 

 absorb costs associated with providing their products at a lower price; 

 devote more resources to new customer acquisitions; 

 respond to evolving market needs more quickly than the Company; and 

 finance more research and development activities to develop better products. 
 
In addition, many of these companies may have pre-existing relationships with the Company’s current and potential 
customers. If the Company is not able to compete successfully against its current and future competitors, it will be 
difficult to acquire and retain customers, and the Company may experience limited revenue growth, reduced 
revenues and operating margins and loss of market share. 
 
Failure to effectively expand the Company’s sales and marketing capabilities could harm its ability 
to increase its customer base and achieve broader market acceptance of products. 

 
Increasing the Company’s customer base and achieving broader market acceptance of its products will depend to a 
significant extent on its ability to expand its sales and marketing operations. It is expected that the Company will be 
substantially dependent on word-of-mouth to obtain new customers. The Company’s business will be seriously 
harmed if these expansion efforts do not generate a corresponding significant increase in revenues. 
 
Reliance on Intellectual Property 
 
The Company will require continuous technological improvements in order to remain competitive. There can be no 
assurance that the Company will be successful in its efforts in this regard.  The commercial advantage of the   
Company may depend to an extent on its intellectual property and its ability to prevent others from copying its 
products. In the future, the Company may seek patents or other similar protections in respect of a particular 
technology or process; however, there can be no assurance that any future patent applications will actually result in 
issued patents, or that, even if patents are issued, they will be of sufficient scope or strength to provide meaningful 
protection or any commercial advantage to the Company. Moreover, the process of seeking patent protection can 
itself be long and expensive. In the meantime, competitors may develop products that are similar or superior to the 
products of the Company or design around the patents owned by the Company, thereby adversely affecting the 
Company’s competitive advantage in one or more of its businesses. Despite the efforts of the Company, its 
intellectual property rights may be invalidated, circumvented, challenged, infringed or required to be licensed to 
others. It cannot be assured that any steps it may take to protect its intellectual property rights and other rights to 
such proprietary technologies that are central to the Company’s operations will prevent misappropriation or 
infringement of such technologies. 
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Infringement of Intellectual Property 
 
From time to time the Company may receive notices from third parties alleging that it has infringed their intellectual 
property rights. Responding to any such claim, regardless of its merit, may be time consuming, result in costly 
litigation, divert management's attention and resources and cause the Company to incur significant expenses. Any 
meritorious claim of intellectual property infringement against the Company may potentially result in a temporary or 
permanent injunction, prohibiting it from marketing or selling certain products or requiring it to pay royalties to a 
third party. In the event of a meritorious claim, failure of the Company to develop or license substitute technology, 
its business and results of operations may be materially adversely affected. 
 
Potential Conflicts of Interest  
Certain directors or officers of the Company are also directors, officers, shareholders and/or Promoters of other 

reporting and non-Companies. Such associations may give rise to conflicts of interest from time to time. The 

directors and officers of the Company are required by law to act honestly and in good faith with a view to the best 

interests of the Company and to disclose any interest which they may have in any project or opportunity of the 

Company. If a conflict of interest arises at a meeting of the Board of Directors, any director in a conflict will 

disclose his interest and abstain from voting on such matter. Conflicts of interest, if any, will be subject to, and will 

be resolved in accordance with, the procedures and remedies under the BCBCA.  

 

Reliance on Others and Key Personnel  

 

The success of the Company will be largely dependent upon the performance of its management and key employees, 

as well as the talents of its outside consultants and suppliers. The Company may not have any "key man" insurance 

policies, and therefore there is a risk that the death or departure of any one or more members of management or any 

key employee could have a material adverse effect on the Company. The Company also faces intense competition 

for qualified personnel and there can be no assurance that the Company will be able to attract and retain the 

employees, personnel and/or consultants necessary to successfully carry out its activities. 

 

Cyclical Nature of Luxury Goods Market 

 

The market for luxury goods, in which the Company will operate, is both cyclical and seasonal in nature. There can 

be no assurance that past operating results will be repeated, and the market itself is susceptible to cyclical trends in 

fashion which are beyond the control of the Company. 

 

Introduction of New Products 

 

The Company has a number of new products in the prototype stage which it anticipates will be introduced in the 

future. Detailed costing of these products has not been completed. There can be no assurance that these new 

products can be brought to market, that they can be produced at a competitive price, or that they are commercially 

viable. 

 

Celebrity Marketing 

 

The Company intends to rely upon celebrity endorsements to market its products. There can be no assurance that 

this marketing strategy will be successful, or that the Company will be able to engage celebrities to endorse 

products. 
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Trends 

 

The Company’s success is based in large part on its ability to identify and interpret fashion and product trends, as 

well as to anticipate, gauge and react to changing consumer demands in a timely manner and to successfully market 

its merchandise. Fashion trends quickly change, which require the Company to correctly identify the fashion trend 

and balance its inventories. If the Company is unable to identify new fashion trends and adjust its product mix in a 

timely manner or if market preferences are misjudged, the Company would be faced with significant excess 

inventories for some products and depleted product inventory resulting in missed opportunities for other products. 

Additional mark-downs and promotions may be required to reduce excess and slow moving inventories. If the 

Company experiences either significant inventory shortages or excess inventory that it is unable to sell or sell at 

reasonable gross margins or is otherwise unable to maintain gross margins on its inventory assortment, this is likely 

to have a material adverse effect on the Company’s business and financial condition. 

 

FINANCIAL INSTRUMENTS 

 
Financial instruments measured at fair value are classified into one of three levels in the fair value hierarchy 
according to the relative reliability of the inputs used to estimate the fair values.  The three levels of the fair value 
hierarchy are: 

 
Level 1 – Unadjusted quoted prices in active markets for identical assets and liabilities; 

 

Level 2 – Inputs other than quoted prices that are observable for the asset or liabilities either directly or indirectly; 
and 
 
Level 3 – Inputs that are not based on observable market data. 

 

The Company’s primary financial instruments are classified as follows:   
 
 Financial instruments    Classifications 
 
 Cash and cash equivalents    FVTPL   
 Loan receivable     LAR 

Accounts payable and accrued liabilities  OFL 
Contingent consideration    FVTPL 

 

The fair value of these assets and liabilities approximates their respective carrying amounts due to their short term 

nature. The Company does not currently hold any financial instruments that would be included in the classification 

of available-for-sale.   

 

The Company’s risk exposures and the impact on the Company’s financial instruments are summarized below: 

 

Credit risk  

 

 Credit risk is the risk that a customer or counterparty to a financial instrument will cause a financial loss to the 

Company by failing to meet its obligations. The Company’s financial instruments that are exposed to concentrations 

of credit risk are primarily cash and cash equivalents and amounts receivable. The Company limits its exposure to 

credit risk with respect to cash and cash equivalents by holding it with major Canadian financial institutions. At 

January 31, 2016, cash and cash equivalents are comprised of $11,500 (April 30, 2015 - $611,500) held in an 

investment account with cash available on demand and $106,873 (April 30, 2015 - $481,130) in various business 

accounts held in a major Canadian financial institution.  The Company’s amounts receivable consists primarily of 

GST receivables and is not subject to significant credit risk. 
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Liquidity risk  

 

The Company’s approach to managing liquidity risk is to ensure that it will have sufficient liquidity to meet 

liabilities when due. As at January 31, 2016, the Company had a cash and cash equivalents balance of $118,373 

(April 30, 2015 – $1,092,630) to settle current liabilities of $300,954 (April 30, 2015 – $209,490). All of the 

Company’s financial liabilities have contractual maturities of 30 days or due on demand, and are subject to normal 

trade terms. 

 

Market risk  

Market risk is the risk of loss that may arise from changes in market factors such as interest rates, foreign exchange 

rates, commodity and equity prices.  

 

 a) Interest rate risk  

 

The Company has cash and cash equivalent balances and no interest-bearing debt. The Company is 

satisfied with the credit ratings of its banks. As of January 31, 2016, the Company did not hold any 

investments. The Company believes it has no significant interest rate risk.    

 

 b) Foreign currency risk  

 

 As at January 31, 2016, the Company had the Canadian equivalent of cash and cash equivalents 

totaling $98,228 (USD- $70,133) (April 30, 2015 - $310,758) and accounts payable totaling $132,872 

(USD- $94,868) (April 30, 2015 - $31,146) held in US dollars. Assuming that all other variables 

remain constant, a 10% change in the value of the Canadian dollar against the US dollar would not 

materially affect the loss from operations.  

 

ACCOUNTING STANDARDS ISSUED BUT NOT YET EFFECTIVE 

 

New accounting pronouncements  

 

The following standards have not yet been adopted and are being evaluated to determine their impact on the 

Company’s financial statements. The Company plans to adopt these standards as soon as they become effective for 

the Company’s reporting period. 

 

 New standard IFRS 9, Financial Instruments, classification and measurement is the first part of a new 

standard on classification and measurement of financial assets that will replace IAS 39, “Financial 

Instruments: Recognition and Measurement.” IFRS 9 has two measurement categories: amortized cost 

and fair value.  All equity instruments are measured at fair value. A debt instrument is at amortized cost 

only if the entity is holding it to collect contractual cash flows and the cash flows represent principal 

and interest. Otherwise it is at fair value through profit and loss. This standard is effective for annual 

periods beginning on or after January 1, 2018.  

 

There are no other IFRS or IFRIC interpretations that are not yet effective that would be expected to have a material 

impact on the Company. 

 

OFF-BALANCE SHEET ARRANGEMENTS 

 

The Company does not have any off-balance sheet arrangements that are likely to have or are reasonably likely to 

have a material current or future effect on the Company’s financial condition, changes in financial condition, 
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revenues or expenses, results of operations, liquidity, capital expenditures or capital resources that have not been 

disclosed in the Company’s financial statements. 

 

OTHER INFORMATION 

 

Other information relating to the Company may be found on SEDAR at www.sedar.com. 

http://www.sedar.com/

