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Item 7.01 Regulation FD Disclosure

The slide presentations attached hereto as Exhibits 99.1 and 99.2, and incorporated herein by reference, will be displayed on the website of Lowell Farms Inc. (the
“Company”) starting on July12, 2022, and may be used by the Company in presentations to existing and prospective investors and to analysts on or after July 12, 2022.

The investor presentation has been updated for current financial and operational information. The harvest report reflects the monthly results of flower harvests at each of
our greenhouses. The current month’s results are preliminary pending actual results once the drying process has been completed. These preliminary results are adjusted to
actual in the following month’s report.

In accordance with General Instruction B.2 of Form 8-K, theinformation in this Item 7.01 of this Current Report on Form 8-K, including Exhibits 99.1 and 99.2 attached
hereto, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section, nor
shall it be deemed incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Securities Exchange Act of 1934, as amended, except as shall
be expressly set forth by specific referencein such afiling.

Item 9.01 Financial Statementsand Exhibits

Number Exhibit
99.1 Investor Presentation as of July 12, 2022
99.2 Harvest Report as of July 12, 2022
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Name: Brian Shure
Title: Chief Financia Officer




Exhibit 99.1

INVESTOR PRESENTATION

(CSE:LOWL; QTCQX: LOWLF)
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COMPANY SNAPSHOT

® California based, licensed cannabis operator

® Four primary segments:

1. CPG Sales: a fast growing, top-tier leader in the world's most
discerning market with six active brands across five cannabis
categoriaes

2. Out of State Licensing: cur legendary CPG Products

Farm Services: supporting local cannabis farmers with
scaled services

4, Bulk Flower Sales: Sale of excess flower from our award-
winning greenhouse

@ CSE Listed: Lowell Farms Inc. (CSE: LOWL; OTCQX: LOWLF)

® LTM Revenues thru 3/31/2022 of $55.1m

Stock Price $0.23 '
Market Cap ! $43577,751
Met Working Capital $17,993,000
Debt $8,813,000
Enterprise Value 534,397,751

eated as equily giver

2y Ol

inus net working capital plus debt

[

LOWELL: AN INTEGRATED STRATEGY DRIVING LONG-TERM VALUE

CALIFORNIA CPG
market

BRAND LICENSING : :
operators in other recreational markets

BULK FLOWER

Successfully building brand strength in the world's largest and most competitive

Leveraging the the strength of our brands via licensing arrangements with MSO

We support our brands by reliably growing a consistent supply of flower, the best of
which goes into our CPG brands, the balance of which we sell wholesale

Integrating our business with a vast array of farmers allowing us to ensure diversified

FARM SERVICES access to raw materials from the best growers in the world, further improving cur CPG

brands




LOWELL FARMS CPG: OUR BRANDED PORTFOLIO

We delight our customers with products in the five largest categories in California across our six brands

1. JARRED FLOWER
2. PRE-ROLLS CHULA ‘f;_ﬂ
3. EDIBLES h

4. VAPE PRODUCTS @ -—-""ﬁ
- concenraTs rommm Y Qiginal

PHTERGALACTIC WILLIGRAWAGE

KAIZEN

CPG: CATEGORY LEADERSHIP AS OF Q4 2021

#1IN CA FLOWER SALES BY UNIT VOLUME (3.4% MARKET SHARE)

#2 IN CA FLOWER SALES RECEIPTS BEHIND INDOOR BRAND CANNABIOTIX
#3 IN CA PREROLL SALES RECEIPTS (5.7% MARKET SHARE)

#2 IN CA CONCENTRATES SALES BY UNIT VOLUME (5.0% MARKET SHARE)

#5 IN CA CONCENTRATES SALES RECEIPTS (4.0% MARKET SHARE)

#19 IN CA VAPE CATEGORY & CLIMBING (5.7% MARKET SHARE)
UNIT VOLUME GREW 54% IN (34, FASTEST IN CATEGORY




LOWELL FARMS CPG: STRATEGY FOR WINNING

We participate in large established categories

@ We win with scale and automation and passing savings to customers

We win by leveraging our hybrid approach to flower sourcing

Growing at our greenhouse and buying 3rd party outdoor flower

® We win with vertical integration and full ownership of supply chain, controlling quality and

stabilizing supply

We win with captive distribution that gives us daily connectivity to our clients

We win by not competing with our dispensary customers (we don’t do retail)

LOWELL IS WINNING
IN THE LARGEST
CATEGORY IN THE
LARGEST MARKET IN
THE WORLD

In G4, Lowell became the
largest vendor of Flower in CA
by unit volume

600,000

500,000

400,000

300,000

200,000

LOWELL CPG: WINNING

FLOWER SALES {Units & market share) (a)

25%  2.5%

24% 23% 23% 23%

4.0%

3.0%

2.0%

0.0%




CPG: BRAND HEALTH

Lowell is taking share in four out of the
five product categories in which we

compete

The five categories that Lowell

participates in represent approximately

95% of the CA market

SALES GROWTH (Q4/Q2 2021)

MARKET LOWELL LOWELL RANK
Flower & 8% #1 by Wolume / #2 by Sales
Vapes 1% 50% #19 by Sales
PreRolls -2% T #3 by Sales
Edibles 2% -10% #15 by Sales
Concentrates €% 49% #2 by Volume / #5 by Sales
Total -3% 13%

THERE IS ONLY ONE WAY TO DO IT: QUALITY.

wasslok.323 @lowel/farms is the best | %
% they are the only brand | buy from now !
The prerells and wax are gasss &% @

-+ ned 4 Hkes  Reply

L]

Bud
BConner(ES06412

Lowell farms has some of the best flower |'ve had in
the legal market. Like my goodness.

thicck.hazze &8 ¢ Always the most

amazing products | v

1lke  Reply

gtpoet | dream nightly of a Lowell Farms
«ff» tour one fine day... @ § i}
A Pinned 4 likes

justinbeezyd They're so damn good!! Best
quality and price for the people |'ve found
yet G060 i

’ sl Flikes  Feply

w shyhigh.la Our favorite pre rall packd &

5h 1like Reply

ﬁ logans_cannabls_kitchen I'm 5o in love with your packaging o
it's beawtiful and so smart I've always loved puzzie boxes
and the filters are sxpertly crafted, so smar just love @ W

Thike Heply

‘J itsjohndoee Your products are top shelf
ADHH

# Finned 4 Bkes  Reply

hellokathy | tried my first ever product

from this brand “flo white® flower it was the
smoothest strain. i love it. i fell in love with
this brand instantly and haven't purchased
a different brand since. | just placed my
order for two cold presssed cannabis oll
vape pens. super excited for it to be
deliverad tomarrow!!!

Reply

smacknediblesofficial Def some of the
best pre rolls out there
# Pinned  Ziikes  Reply

Prasnis bl

an

Flomer the way Flower shauld ta!




CPG BRAND HEALTH: RELATIVE GROWTH

Q4 2021 CPG SALES BY COMPANY (a)

100 0%
According to Headset,
Lowell is the #8 largest i ]
CPG portfolio in E o
California up from the % 50
#16 position during the § 0%
same period in 2020 %‘ 5 0%
Notable Tier | MSO’s 3 e
with CPG portfolios in
CA:

® #15 Curaleaf
® #27 Cresco
® #95 Columbia Care

LOWELL SMOKES: A CALIFORNIA ICON RESTORED

LOWELL QUARTERLY RETAIL SALES VELOCITY ($'000)

Since the merger with Indus, the Lowell Vogor Pens [ Pro-foll B Fiowsr [l Conoentrates
brand has doubled retail sales as s
measured by headset

520,000

Shows the power in uniting infrastructure
and capabilities with a strong brand

$15,000
Restoring Lowell to health in California
allows us to take the brand elsewhere in
the Country with authority s10.000

Sequential Growih



TWO OF CALIFORNIA’S FASTEST GROWING BRANDS

CALIFORNIA'S TOP BRANDS & Y/Y GROWTH (Q4 SALES) (=)

STIEY

Raw Garden
Jeeler

Krva

WYLD

Heavy Hitters
CannaBiotix
Pacific Stone
Lowell Hert | 0%
Khara

Saloct

Buddias.

Glazs House Farms:
Claybourne
Almora Farms
AbsoluteXiracis
Grizzly Peak Farms
Plug Play
Kingpan
Kurvana

Maven Genelics
Dime Bag

Pure Beauty
Jutly Extracts
Alian Labs
Korova

Papa & Barkday
Housa Weed N >200%

0.0 250 50.0 5.0 100.0

Lowell Farms has two of California’s
fastest growing brands

Lowell Herb Co. is now a top 10 brand
and House Weed is the fastest growing
brand among the top 30 brands

BRAND EXPANSION VIA LICENSING

As our brands gain strength in California, we
leverage that brand credihility onto shelves in other
markets

Mearly 100 million Americans live in markets with
recreational weed outside of California

New consumers are thirsting for products with
appellation and California brands lend credibility

What is in it for the MSOs: As competition heats up,
brands will be critical tools of differentiation

To date: Lowell is available in 43% of the
recreational markets nationwide (by population)
and will be 50% pending Michigan later this year

U.S. POPULATION WITH LEGAL RECREATIONAL USE

180.0

100.0 132
a1z

s0.0

T 128 88 89

Fai ki 213 4 2018 2016 2m7 018 098 2020 201

0.0
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LOWELL FARM SERVICES

LOWELL FARM SERVICES (LFS)

LFS is the first of its kind in the country, a
“midstream processing” facility for local
growers in the most fertile environment in
America

LFS allows growers to variabalize their
biggest costs so they can compete

Allows for massive on-site reductions in
labor for most growers

wlk el R P
B . ¥ Each capable of drying 10,000 Ibs. wet weight at capacity
product into our facility and perform Ttk s S T R %)

drying, bucking, trimming on a rate-card
basis

How it works: we take wet-harvested




LFS: A WINNING STRATEGY

A WIN FOR GROWERS A WIN FOR LOWELL

® Growers reduce opex (on-site labor @ Lowell makes a profit margin through
and management) investments in automation infrastructure

@ Farmers reduce contamination risks by ® Lowell has access 1o a diversified
reducing traffic at cultivation stream of cultivated products

® Farmers eliminate need for expensive
facility upgrades to comply with
processing space requirements

LFS allows farmers to compete with the largest operators in America and
brings the best product to market for the consumer

3

OUR APPROACH TO SOURCING




CALIFORNIA: OUR VIEW ON CULTIVATION

) ) . . . = A
® There are over 2,600 different growers in California ’.-f\:':‘:' — -9

. o
vying for shelf space within 550 active flower brands ’ | | E’% %

in Califernia

OUTDOOR GREENHOUSE INDOOR

® As emerging commodity markets mature, wholesale

prices tend to move toward the marginal cost of 950 operators  ~1,200 operators * 500 operators

production 16m sq. ft. 17m sq. ft. 4m sq. ft.
canopy canopy canopy
® Outdeoor canopy had been delayed by regulators is .. .
now growing footprint due to low barriers to entry s e . . -
we expect more outdoor flower to come online a oy &t

® Our LFS business allows us to align ourselves with
the lowest marginal cost of production without
maintaining our own outdoor cultivation

~550 BRANDS
~820 STORES

=]

SUPPLY: THE DEEPEST MARKET IS GETTING DEEPER

Total canopy in CA has grown nearly 100%
over the past 18 months whereas consumer 0350
demand has only increased by ~“15% UP 129%

B 16 Months Ago [l Cusrent

40,000
This has caused prices to fall substantially

from last summer. Some operators are

30,000
waiting for pricing to rationalize

Instead, we are building for a future where 2o

we partner with the best growers versus

trying to put them out of business 1000

LFS helps harvest their crops and Lowell 0
brings the best of their products to market
under our brands

Dutdone Greanhouse Indooe

All the competition in California makes it the best weed in the world.
There are 3,700 different growers today in California, all looking to
innovcte and inspire
20




A DUEL TRACK SOURCING MODEL

OUR CULTIVATION FACILITY LOWELL FARM SERVICES

@ A steady and consistent supply of @ A call option on a stream of material

award-winning cannabis ) . )
@ Bring more diversity to market

@ Currently provides for more at least

150% of our CPG needs @ Insulates our CPG business from

downward price drops by giving us
® Insulates our CPG business from access to material that can be below
upward price spikes that have our marginal cost
histarically plagued CPG brands who
have attempted “asset-light”

Using both sources of material, Lowell CPG has a longer-term insulation
against commodity price volatility

21
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FINANCIAL HIGHLIGHTS

22




COMPONENTS OF REVENUE

Licensing Revenue [l Lowel Farms Services || Buk Revenue || CPG Revenue

$20,000
$15,000

$10,000

Revenues

$5,000

$0

Qz2'21 Q3’2 a4' 122

REPORTED FINANCIALS

SUMMARY INCOME STATEMENT

Q321 Q4 21 Q122
CPG Revenue $8,958 $8,219 $9,077
Bulk Revenue _ 52,008 : $2,603 52,259
. Lowell Farm Services $800 | 53,153 - $350 | Cash 55,886
Licensing Revernue Lyju] I £1,098 l £723 I Current Assets " $30,039
. Total Net Revs $12.467 $15,072 $12,409 “ l Current Liabilities | $12.046
- Gross Profit? I S64 $992 | $1,574 | - MNet Waorking Cap $17,993
Gross Margin 1% | 7% 13%
Adj. EBITDA (35,187) . ($3,605) [sqom




BALANCE SHEET

March 3, Dceember 3L
2 i
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CAPITALIZATION TAB

LE

6/30/2022
Share Class Shares ('000)
|5uper Voting Shares 2{]3|
Class A Subordinated Voting Shares 100,288
Class B Subordinated Voting Shares 11,738
[Basic Shares Outstanding 112,026
Issuable upon conversion/exchange of Convertible Debt 77443 (a)
[Pro Forma Shares Outstanding 189,468
Warrants 101,907 (b)
Options 9,536 )
Stock Units 487 (d)
|Pro Forma Fully Diluted Shares 301,393|

MNotes:

{a) Convertible exchange share price of 50.20

{b) Warrant exercise price range from $0.28 to $11.75
{c) Option excercie price range from $0.31 to 56.07

(d) Share amounts will reduce if respective holders use shares in lieu of paying payroll taxes

24




$LOWL.CN & $LOWLF

27
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JUNE HARVEST DATA

Exhibit 99.2

Lewe|| Farms Harvest Repart

Fower Procuction Summary
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