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Item 7.01 Regulation FD Disclosure

The slide presentations attached hereto as Exhibits 99.1 and 99.2, and incorporated herein by reference, will be
displayed on the website of Lowell Farms Inc. (the “Company”) starting on April 12, 2022, and may be used by the
Company in presentations to existing and prospective investors and to analysts on or after April 12, 2022.

The investor presentation has been updated for current financial and operational information. The harvest report
reflects the monthly results of flower harvests at each of our greenhouses. The current month’s results are preliminary
pending actual results once the drying process has been completed. These preliminary results are adjusted to actual in
the following month’s report.

In accordance with General Instruction B.2 of Form 8-K, the information in this Item 7.01 of this Current Report on
Form 8-K, including Exhibits 99.1 and 99.2 attached hereto, shall not be deemed “filed” for purposes of Section 18 of
the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section, nor shall it be
deemed incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Securities
Exchange Act of 1934, as amended, except as shall be expressly set forth by specific reference in such a filing.

Item 9.01 Financial Statements and Exhibits
Number Exhibit

99.1 Investor Presentation as of April 12, 2022
99.2 Harvest Report as of April 12, 2022




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to
be signed on its behalf by the undersigned hereunto duly authorized.

Date: April 12, 2022 Lowell Farms Inc.

By: /s/ Brian Shure

Name: Brian Shure
Title: Chief Financial Officer




Exhibit 99.1

INVESTOR PRESENTATION

(CSE:LOWL; QTCQX: LOWLF)




DISCLAIMER

USEOF NON-GAAP MEASURES
Thes document refers to ERITOA because certam investors may use this information 10 assess the Compeny’ performance and also determine the Company's ability 1o generate cash flow. This data s
furnished 1o provide additional information and is 8 non-GAAP measure and does not have any standardized meaning prescribed by GAAP and therefore may not be comparable 1o similar data presented by

ather issuers. N should net be considered in isolation 35 & Substite for rmeaswes of per prepared in sccondance with GAAP and i nol necessanly indicative of operaling cosls presented under
GAAR. EBITOA is net income {loss), excheding the effects of income taxes (recovery), net inlerest expense, depreciation and amartization; and Adpested EBITDA also includes non-cash fair value adjustments
an invesiments, unreakzed foreign currency gans/fosses, shane-based compe apenst and other onal and special cxpenses, such as acquisition costs and eapenses related 1o the markup of

acauired finished goods nventary, which e inconsstent in amaount 2nd frequency and are nol what we congader as tyfecal of our conlinuing eperations. Managemen believes this measure prosades uselul
infarmation as il is 8 commanly used measure in the capital markets and &5 it is & close prowy for repeatable cash generated by operations. We use Adjusted EBITDA imernally to understand, manage, make
operating decisions relied 1o cash Now generated from operations and evaluste our Business. in eddtion, we use Adusted EBITOA 10 help plan and foreoa st future periods

ON FORWARD-LOOKING STATEMENTS

This decument mcludes inlarmation, statements, belels and opinions which are forwand-looking, and which rellecl curment estimates, expeciations and projections aboul future events, referred 1o herein 85
“forward-booking statements” or forward-looking information”. Statements containing the wards “believe”, “expect”, Tintend”, “should”, “seek”, “anticipate”, “will", “positioned”, “praject”, sk, “plan”, “may”,
“estimale” or, in each case, ther negative and words of similas meaning are intended to identify forward-lockang staterments, By their neture, lorward-locking statements invole 2 member of known and
unknown risks, uncerainties and essumgtions concermng, amang ather things, the Comgany's anticipated business strategies, anticipated trends in the Company’s business and anbopated market share,
that coutd cause actual results o events 1o differ matenally from those expressed or implied by the forward-fooking statements. These risks, uncertainties and assumplions could adverscly affect the
auteome and fingncial effects of the plans and events deseribied herein, In addition, even if the outcome and fingneial elfects of the plans and events deseribed hedein are congistent with the forwerd-looking
statements contained in this decumend, thase results or developments may nol be indicative of resuits o developments in subsequent periods. Althowgh Lowell Farms  has atternpted to identily impotant
risks and factors that could cause actual actions, events or resulls to differ matenally from those deseribed in forward-looking information, there may be other factors and risks that cause sotions, cvents or
results not to be 8¢ antiopated, estimated or menged, & deseripbion of assumphens vsed 1o develop such forward-looking sfommation and a description of risk faciors that may cause actual results 1o differ
materially from forward-looking information can be found in the Company’s disclosure dacuments, such as the Company's listing siatement and management’s discussion and analbysis, filed on the SEDAR
website at www.sedarcom Forwardooking information contained in thes presentation i3 based on (he Company’s currend estimates, expectations and projections, which the Company beheves are
reasongble as of the current date. and the Compeny's registration slatements on Forms 13-12g and 541, filed en the EDGAR website o1 wyaw ooy The Company cen give no assurance that these
estimates, cxpeciations and projections will prove 1o have been correct. You should not place undue refiance on forward-looking staterments, which ane based on the information available 25 of the date of this
document, Forward-leoking statemens conjaingd in this document are mades af e ﬂall}ﬂf thig presentation and, sxoept 85 required by smmcahle 2w, the Company 2ssumes no obligation 10 update or
revisa tham 1o reflect new events or circumatances. Historicel statements contained in this document regarding past frends or activities showld not be taken ag a representation that such frends or activities
will conmwe in the future. In this regard, cenain ingncial information contained hesein has been extracted from, o based upan, infosmation availzble i the pubhe dormain andior provided By the Company. In
perteular, histoncel results should nod be taken 2 2 repregentabon that such trends will be replicetad in the future, 8o statement in this document i< intended to be nor may be construed 82 a forecast

ON FUTURE-ORIENTED FINANCIAL INFORMATION

Ta the extent any forward-looking information in this Sresemation consttutes “financial information” or Tinencial outlooks™ within the meaning of applicable Canadian secunties laws, such information =
being provided 1o demonstiate the anticipated market penetration of the Company's products and the reader 15 cautioned that this information may not be appeopriate for any odher purpose and the reader
should non place undue reliance on such future-onented fnancial information and finencial autlooks. Fulure-omented financizl information and financial outlooks, as with fonward-looking information generally,
are, without limitation, based on the assumptions and subject to the risks set out above under the heading “0n Forward-Looking Statemems® indus’ actual financial positon and results of operations may
differ materially from management’s current expeclations and, 25 a result, Indus’ reveree and expenses may differ materizlly from the revenue and expenses profiles provided in this Presemation. Such
informetson is presented for ilustrative purposes only and may nat be an indication of Indus’ actual finencizl position or resulis of operations




COMPANY SNAPSHOT

@® California based, licensed cannabis operator

@ Four primary segments:

1. CPG Sales:a fast growing, top-tier leader in the world's most
discerning market with six active brands across five cannabis
categories

Out of State Licensing: our legendary CPG Products

Farm Services: supporting local cannabis farmers with
scaled services

4. Bulk Flower Sales: Sale of excess flower from our award-
winning greenhouse

@ CSE Listed: Lowell Farms Inc. (CSE: LOWL; OTCQX: LOWLF)

® LTM Revenues thru 12/31/2021 of $53.7m

Stock Price 50.3684
Market Cap ' 576,978,003
Net Working Capital $21205,020
Debt 58,857,000
Enterprise Value * 564,529,983

Debentures are 1reated as

ey slatus

As of 12/31/2021

' Defined here as Market Cap minus net worki ng capital plus debt




LOWELL: AN INTEGRATED STRATEGY DRIVING LONGERM VALUE

Successfully building brand strength in the world's largest and most competitive

CALIFORNIA CPG
market

Leveraging the the strength of our brands via licensing arrangements with MSO
operators in other recreational markets

BRAND LICENSING

We support our brands by reliably growing a consistent supply of flower, the best of

oW . ) .
UK ELONEH which goes into our CPG brands, the balance of which we sell wholesale

Integrating our business with a vast array of farmers allowing us to ensure diversified
FARM SERVICES access to raw materials from the best growers in the world, further improving our CPG
brands




LOWELL FARMS CPG: OUR BRANDED PORTFOLIO

We delight our customers with products in the five largest categories in California across our six brands

1. JARRED FLOWER

2. PRE-ROLLS CHULA

3. EDIBLES

4. VAPE PRODUCTS @
——
5. CONCENTRATES TrvEFE07 @?&ed 0'9“3"“‘£

INTERGALACTIC MILLIGRAMAGE

KALZEN

RAC Ty E




CPG:CATEGORY LEADERSHIP AS OF Q4 2021

# 1IN CAFLOWER SALESBY UNIT VOLUME (3 4% MARKET SHARE)
#2 IN CAFLOWER SALES RECEIPT&EHIND INDOOR BRAND CANNABIOTIX
3 IN CAPREROLL SALES RECEIPT{87% MARKET SHARE)
#2 IN CACONCENTRATES SALESBY UNIT VOLUME (5.0% MARKET SHARE)
#5 IN CACONCENTRATES SALES RECEIPT0% MARKET SHARE)

#19 IN CAVAPE CATEGORY & CLIMBINGS. 7% MARKET SHARE)
UNIT VOLUMEGREW 54%IN Q4, FASTEST IN CATEGORY

All data, including market share data is based on 3rd party data provide Headset for the period 10/1/21 thraugh 12/31/21




LOWELL FARMS CPGSTRATEGY FOR WINNING

@® We participate in large established categories
B  We win with scale and automation and passing savings to customers
B  We win by leveraging our hybrid approach to flower sourcing
Growing at our greenhouse and buying 3rd party outdoor flower
B  We win with vertical integration and full ownership of supply chain, controlling quality and
stabilizing supply
B We win with captive distribution that gives us daily connectivity to our clients

We win by not competing with our dispensary customers (we don't do retail)




LOWELL ISWINNING
IN THELARGEST
CATEGORY IN THE
LARGEST MARKET IN
THE WORLD

In Q4, Lowell became the
largest vendor of Flower in CA
by unit volume

LOWELL CPGWINNING

600,000

500,000

400,000

FLOWER SALES (Units & market share) (z)

3.4%

i 23% 23% 23%

ot data: Aggregates all underlying brands by parent company. Lowell brands are Lowell
1d House Weed

4.0%

3.0%




CPG: BRAND HEALTH

Lowell is taking share in four out of the
five product categories in which we
compete

The five categories that Lowell
participates in represent approximately
959% of the CA market

SALES GROWTH (Q4/Q3 2021)

MARKET

LOWELL

LOWELL RANK

Flower 8% 8% #1by Volume / #2 by Sales
Vapes Bo 50% #19 by Sales

PreRolls -2% 7% #3 by Sales

Edibles 2% -10% #15 by Sales

Concentrates -6% 49% #2 by Volume / #5 by Sales
Total -3% 13%




THERE IS ONLY ONE WAY TO DO ITQUALITY.

wesslok.323 @lowellfarms is the best | )}
iy they are the only brand | buy from now !
The prerclls and wax are gasss ¢ @

* F

4 lkes

Bud

BCarrar(HB06422

Lowell farms has some of the best flower |'ve had in
the legal market. Like my goodness,

thicck.hazze & % Always the most
amazing pradusts ! hd
1like Reply
gtpoet | dream nightly of a Lowell Farms
«f¥ tour one fine day.. A @& .

# Pinned & likes

justinbeezyd They're so damn good!! Best
quality and price for the people I've found
yat -5 8 ) {’\

# Dirned  Ikes  Reply

w skyhigh.la Our favorite pre roll pack &

5h 1like Reply

logans_cannabis_kitchen I'm so in lowe with your peckaging o
5 bautitul and 50 smart I've always loved puzzie bones
and the filters are expertly crafted, o smart juct love it 99

ke Reply

.i itsjohndoee Your products are top shelf
B ddh

+ 2 afikes Repl

v

_hellokathy | tried my first ever product
from this brand *flo white” flower it was the
smoothest strain. i love it i fell in love with
this brand instantly and haven't purchased
a different brand since. | just placed my
order for two cold presssed cannabis ol
vape pens. super excited for it 1o be
delivered tomorrow!l!

Roply

smacknediblesofficial Def some of the
best pre rolls out there

A Pinne Zlikes Reply

Prgerinil.

]

Fiwres the way Fiower should be!




CPG BRAND HEALTH: RELATIVE GROWTH

According to Headset,
Lowell is the #8 largest
CPG portfolio in
California up from the
#16 position during the
same period in 2020

Notable Tier | MSO's
with CPG portfolios in
CA:

@ #15 Curaleaf
H #27 Cresco
E #95 Columbia Care

Quarterly Retail Sales $m

75

Q4 2021CPG SALES BY COMPANY (a

V- 13%
\\:.'- k.
e & .‘\ .
3
N E
/ il
\/" I 2
14
A 3 o A
P A A & £ F
o o sgp" & & &

Sequential Growth

1




LOWELL SMOKES: A CALIFORNIA ICON RESTORED

LOWELL QUARTERLY RETAIL SALES VELOCITY ($'000)

Since the merger with Indus, the Lowell ViporPors [ Pre-Rot M Flower [l Concantiates
brand has doubled retail sales as 2
measured by headset

£19,908

Shows the power in uniting infrastructure e

and capabilities with a strong brand &
Restoring Lowell to health in California e

allows us to take the brand elsewhere in

the Countl}" with Elulhority $10,000




TWO OF CALIFORNIA’S FASTEST GROWING BRANDS

CALIFORNIA’S TOP BRANDS & Y/Y GROWTH (Q4 SALES))

STIZY

Raw Garden
Jesler

Kiva

WYLD

Heavy Hittars.
CannaBiolix
Pacific Stone
Lowell Hert | 06
Khana

Salect

Buddies

Glass Housa Farms
Claybourne
Almora Farms
AbsolutaXiracts
Grizzly Peak Farms
Piug Play
Kingpen
Kurvana

Maven Ganetics:
Dime Bag

Pure Beauty
Jatty Extracts
Alian Labs
Korova

Papa & Bariday
House Weed I >200%

0.0 250

Lowell Farms has two of California’s
fastest growing brands

Lowell Herb Co. is now a top 10 brand
and House Weed is the fastest growing
brand among the top 30 brands

50.0 750 100.0




BRAND EXPANSION VIA LICENSING

U.S. POPULATION WITH LEGAL RECREATIONAL USE
As our brands gain strength in California, we
leverage that brand credibility onto shelves in other 1500

markets 1387

Nearly 100 million Americans live in markets with i

recreational weed outside of California 32 B
807
New consumers are thirsting for products with B
appellation and California brands lend credibility e
What is in it for the MSOs: As competition heats up, o mm 1 B
brands will be critical tools of differentiation 90 —aoi2 M3 Zon4 2018 2016 2017 2018 2019 220 2021

To date: Lowell is available in 43% of the
recreational markets nationwide (by population)
and will be 50% pending Michigan later this year
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LOWELL FARM SERVICES




LOWELL FARM SERVICES8FS)

@ LFS is the first of its kind in the country, a
“midstream processing” facility for local
growers in the most fertile environmentin
America

K LFS allows growers to variabalize their
biggest costs so they can compete

®  Allows for massive on-site reductions in
labor for most growers

- » - i & L. “ |-‘..
Each capable of drying 10,000 Ibs. wet weight at capacity

product into our facility and perform § 3 2 ) i w i
drying, bucking, trimming on a rate-card
basis

B  How it works: we take wet-harvested




LFS: A WINNING STRATEGY

A WIN FOR GROWERS

@ Growers reduce opex (on-site labor ® Lowell makes a profit margin through
and management) investments in automation infrastructure

® Farmers reduce contamination risks by ® Lowell has access to a diversified
reducing traffic at cultivation stream of cultivated products

A WIN FOR LOWELL

® Farmers eliminate need for expensive
facility upgrades to comply with
processing space requirements

LFS allows farmers to compete with the largest operators in America and
brings the best product to market for the consumer




OUR APPROACH TO SOURCING




CALIFORNIA: OUR VIEW ON CULTIVATION

s 1

- Yo e
There are over 2,600 different growers in California "Jc]); — 9 ’.
vying for shelf space within ~550 active flower brands ' [ % %
in California

OUTDOOR GREENHOUSE INDOOR

As emerging commodity markets mature, wholesale

prices tend to move toward the marginal cost of ~950 operators  ~1,200 operators ~ ~500 operators
production tem sq. ft. 17m sq. ft. 4m sq. ft.
canopy canopy canopy

Outdoor canopy had been delayed by regulators is
now growing footprint due to low barriers to entry so
we expect more outdoor flower to come online Ta oy oat

Our LFS business allows us to align ourselves with
the lowest marginal cost of production without
maintaining our own outdoor cultivation
~550 BRANDS

~820 STORES




SUPPLY: THE DEEPEST MARKET IS GETTING DEEPER

Total canopy in CA has grown nearly 100%

B 18 Moniths Ago [l Current
over the past 18 months whereas consumer

50,000

demand has only increased by~15% UP 129%

This has caused prices to fall substantially s

from last summer. Some operators are s

waiting for pricing to rationalize '

Instead, we are building for a future where 20,000

we partner with the best growers versus

trying to put them out of business 10000 UP-33%
LFS helps harvest their crops and Lowell 0

Outdoor Greenhouse Indoor

brings the best of their products to market
under our brands

All the competition in California makes it the best weed in the world
There are 3, 700 different growers togay in California, all looking lo
innovate and inspire

20




A DUEL TRACK SOURCING MODEL

OUR CULTIVATION FACILITY LOWELL FARM SERVICES

@ A steady and consistent supply of B A call option on a stream of material

award-winning cannabis
® Bring more diversity to market

® Currently provides for more at least

150% 6f SuF CPG Hiceds ® Insulates our CPG business from

downward price drops by giving us
® Insulates our CPG business from access to material that can be below
upward price spikes that have our marginal cost
historically plagued CPG brands who
have attempted “asset-light”

Using both sources of material, Lowell CPG has a longer -term insulation
against commodity price volatility

21
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FINANCIAL HIGHLIGHTS
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Revenues

$20,000

$15,000

$10,000

$5,000

COMPONENTS OF REVENUE

Licensing Revenue [l Lowell Farms Services [l Buk Reverue [l CPG Revenue

Q121 Q221 Q321 Q421
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USD in t

REPORTED FINANCIALS

SUMMARY INCOME STATEMENT

Q3 Q4 2021
CPG Revenue $8,958 8,219 $32.977
Bulk Revenue $2,008 52,603 $15,041
Lowell Farm Services $800 $3,153 §3,952
Licensing Revenue $701 51098 5181
Total Net Revs $12,487 $15,072 $53,722
Gross Profit? 564 5992 §3,573
Gross Margin L] 7% 7%
Adj. EBITDA' ($5,187) {53,605) (5W,405)

1 Adjusted EBITDA defined
transaction and other spe

earnings beft
| charges as ¢

terest, taxes, deof

ciation, amaoslization, and

ibed in our Form 10-Q and 10-K

2 Excludes an invenlory impairment charge of 32.8m in Q4 and 51.7m for 1he full year

‘ Cash 57,887
. Current Assets $31428
Current Liabilities 510,123
Net Working Cap 521305

24




BALANCE SHEET

Arcnuss Recsivabin « nal of slowance fof doubBal acosunis of §1.1 35 and §1 289 a0
December 3, 2029 and December 31, 2020, rescectvely
imverntary
Prepaid aspenses and othed curent assals
Total curtam assets
Propicty and agspnent et
Coraeharitl
Ofor intang bles. net
O 314

Tetsiassets

LIABILITIES AND STOCKHOLDERS' EQUITY
Cumentliabiibs.
Besnus payabis
Becrund payeod and Eonatis
Minies payatin. cammed porken
Loase cbikgaten. cument poson
Ottver cumran litaises
Teral urmant insition
Hatas payabie
| eane chligatan
Caonveritie dosentires.
Niorigage obigaton
TotslRadsties.

sTocKHOLDERY EQUITY
Shars captst

Accumuaied defct

Totsl stockholders’ egulty

Total abibtion and niockhaidars” eguity

Decorbar M1, Dacembar 31,
ELEa] fir]

L] TR8T 3 26751
LFers 4339

13343 L1k

1576 6391

21428 angod
84710 0243

- T

anvse ™

418 478

137319 8 aTAe

s 3002 8 2137
50 122

m LFik]

Zas4 230
3,708 B850
10,123 15723
] 303
34083 EEEE)
QLT 1701

BA5T .
a1072 6280
109,368 120840
1118.061) B4.384)
To.3a7 31,188
& 137318 § arA1E
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CAPITALIZATION TABLE

3/31/2022
share Class Shares ('000)
Super Voting Shares 203
Class A Subordinated Voting Shares 100,288
Class B Subordinated Vating Shares 11,738
|Baslc Shares Outstanding 112,026|
Issuable upon conversion/exchange of Convertible Debt 77443 (a)
|Pro Forma Shares Outstanding 13‘3,453|

Warrants 101,907 (b)
Options 9,764 (c)
Stock Units 487 (d)
[Pro Forma Fully Diluted Shares 301,625

Notes:

(a) Convertible exchange share price of 50.20

(b) Warrant exercise price range from 50.28 to $11.75
{¢) Option excercie price range from $0.31 to $6.07

{d) Share amounts will reduce if respective holders use shares in lieu of paying payroll taxes




SLOWL.CN & SLOWLF
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MARCH HARVEST DATA




Lawell Farms Harvest Report
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